14-1617. “Aggregated retail market value”; defined.

“Aggregated retail market value” means the total combined value of all
merchandise involved at the price at which the merchandise would ordinarily be sold by
the retailer with the legitimate sale or distribution of the item.

USE NOTE

This instruction applies to offenses contained in UJI 14-1610 NMRA to UJI 14-
1616 NMRA. When there is dispute surrounding the aggregated retail market value, it
should be given immediately after the applicable UJI.
[Adopted by Supreme Court Order No. S-1-RCR-2025-00167, effective for all cases
pending or filed on or after December 31, 2025.]



